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Statement by Parliamentary Secretary 

HON ALYSSA HAYDEN (East Metropolitan — Parliamentary Secretary) [2.08 pm]: I rise to alert 
members to new regulations that have been introduced by the government from 12 August 2015 for the branding 
of animal carcasses. Branding is important for the traceability of animal carcasses through the processing chain 
to retail outlet, limiting the opportunity for meat substitution in consumer products whereby inferior meats could 
be substituted for higher quality products. The government’s Food Regulations 2009 require the inspection of 
animal carcasses used for food and the application of a brand approved by the chief executive officer of the 
Department of Health once it is passed as fit for human consumption. Until the recent change to the regulations, 
brands were required to be placed on the outside of each leg and each shoulder of a slaughtered animal—four 
brands in total. In the case of lamb, that was considered sufficient to ensure that parts of a lamb could readily be 
identified after leaving the abattoir.  
The Western Australian Meat Industry Association has long held concerns that the branding requirements have 
been cumbersome and overly costly for producers. The Department of Health has worked with WAMIA to 
devise a new system involving the use of a tag in place of branding. Larger abattoirs already have a system 
involving a tag being placed on the carcass at the end of processing. The tag identifies the animal’s species, 
weight, date processed, the processing abattoir, and processing number. The information on the tag can also be 
extended to include information to verify that the carcass has been inspected and passed as fit for human 
consumption. This change will streamline the movement of carcasses through the processing chain, while 
continuing to maintain traceability throughout production. The new system will not apply to meat carcasses sold 
directly to retail outlets. They will still be required to carry the carcass branding in four places.  
Although the request from WAMIA related specifically to amending lamb branding requirements, the 
Department of Health reviewed the branding requirements for the carcasses of all animal species required by 
regulation to carry an approved brand, and the new arrangements will be applied generally. It is pleasing that the 
new regulations have been cooperatively developed and supported by both the Department of Health and 
WAMIA. Consumers can be confident that the safeguards in place will ensure that the meat they are consuming 
is safe. The branding changes may also see meat cost a fraction less than would otherwise be the case. 
The Department of Health and WAMIA are to be congratulated for their efforts to develop this new, more 
streamlined approach to ensure traceability of meat in WA. 
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